Discover the international scale of New Zealand’s dairy industry.
Begin this mission by interviewing a farmer and end by having
an international conversation with someone connected to our
dairy industry. Investigate global communication options and
create infographics to share your mission on a collaborative map.
Queries? Email us at hello@schoolkit.co.nz

Overview
Entry points (Years 6-9)

1. Who in the world is using New Zealand’s dairy products?
2. How do you arrange to meet someone you don’t know?

An International Conversation
AN INTERNATIONAL CONVERSATION WITH PEOPLE CONNECTED TO THE NEW ZEALAND’S DAIRY INDUSTRY

ESSENTIAL QUESTION

3. Which questions will generate the information I need?

Can I communicate successfully with someone in another country?
WHAT
WHAT ARE
ARE WE
WE LEARNING?
LEARNING?

TRY
TRY THIS
THIS WITH
WITH

Logistics involved in international communication
Technology has made the world a ‘smaller’ place
To express ideas and information with increasing clarity

FIND

Years 6-9
Students who have an interest in
New Zealand’s place in the world
Students who love learning in a global context

APPLY

Match

Investigate

Interpret

Explain

Reframe

Observe

Identify

Translate

Select

Interpret

Consider

Review

Predict

Summarise

Appraise

Think

Predict

Decide on ‘need to knows’ for the
international conversation. These
should focus on the requirements of the
infographic and the logistics of interviewing
someone in another country who may not
speak the same language.

Introduce the focus for this step. Students
will be preparing the questions for and
completing the international conversation.
Explain that the next three steps
involve using the information from this
international conversation to make an
infographic. This will be sent to all the
people who have helped with the inquiry.

Change these ‘need to knows’ in
to questions.

Share the required fields for the
infographic. Discuss examples of questions
that will ensure the right information is
collected. Record these on a Google Doc
for easy reference.

Ask a peer or teacher to review the
questions for the interview against the
infographic requirement.

Role play international interviews using
Skype. Add in scenarios where unexpected
issues arise.

Explore Google Translate as a tool to help
with language differences. Does it translate
dairy specific vocabulary? Are there any
people in the school or wider community
that could help with translation?

Create a Wufoo form to use for
the interview.

Record the interviews so students can
critique them.

PRINCIPLES

Making contact with the correct person and
completing the international conversation
Reviewing their questions to ensure they
generate the correct information

KEY
COMPETENCIES

VALUES
Diversity
Innovation, inquiry
and curiosity

5. How can I use questioning to get the information I need?
6. How do you talk to someone who lives in a different country?

Carry out the international conversation.
Remember that this may be a one off
because of logistics so being prepared
is very important.
Record all answers on the Wufoo form in
detail. Record the conversation for future
reference if possible.

7. Can I communicate successfully with someone in another country?

Export the information from the
international conversation Wufoo form.
Evaluate the information against the
requirements for the infographic.
Sort the relevant information into fields
required for the infographic. Record in
a table using the groups’ Google Doc.

8. How do infographics explain numerical statements?

Determine whether there is important
information missing. Decide if this
information is important and make a
plan for collecting it or substituting it.

9. How can I show my important information using an info graphic?
10. What is the procedure for reporting on the outcome of a project?

Students can check they have successfully completed the task by:

SUCCESS
CRITERIA

Community engagement
Future focus

4. How can I make what I did before better?

PRODUCE

Demonstrate

Using language,
symbols and texts
Relating to others
Managing self

LEARNING AREAS
English
Social sciences

Collecting information relevant to every
field required for the infographic

RESOURCES
REQUIRED

WORD BANK
Scenario
Logistics
Translate
Infographic

How do you talk to
someone who lives in a
different country? Student
Activity Guide

www.rosieseducation.co.nz

Resources
6 Fact Sheets

how a

cow works

Filming Commercials in the Czech Republic
to celebrate NZ Butter
The Farmer

Who Blake Powell

Who Henry Reynolds

Role Executive Producer of the
Made by Cows Commercial

Role Dairy Farmer and
Entrepreneur: 1886

@ Stink Ltd

Location Maungatautari
Road, Pukekura, Cambridge
The Anchor brand was created in 1886 when
entrepreneurial Cornish famer, Henry Reynolds
established a tiny factory in New Zealand with the goal
of making quality butter. From these small beginnings,
Anchor has grown to become one of the top global
brands with a wide range of dairy products sold in
70 countries.

rectum

English
Learning Languages
Mathematics and
Statistics
Social Sciences
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udder

StinkUK and
Stylewar filmed
the Made by Cows
advertisement in
the Czech Republic.
They used both
hypnosis and a cow
whisperer to get
the cows to do
what they needed.

udder
nutrients (with lots of
protein) are brought here
in the bloodstream and
transformed into milk.

in new zealand cows are mostly
fed on grass and other plants like
maize, turnips, kale and chicory.

127
years

1 the rumen

1 2 3

17970km

the largest
stomach filled
with rumen fluid.
the microorganisms
in rumen fluid
allow cows to eat
practically anything,
even foods that would
kill other animals.

Anchor is the third largest butter
brand in the UK.

New Zealand is the
largest exporter of
butter in the world.
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cows often
regurgitate grass or
food that is difficult
to digest and chew it
again. this is called
‘chewing their cud’

cows have 4 stomachs

Anchor Butter is
127 years old.

The distance between the Reynolds
Farm and where the ad was filmed in
the Czech Republic.
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spends
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Curriculum
Learning Areas

CHI & Partners
came up with the
idea celebrating the
heritage of Britain’s
oldest butter brand
and the fact that it
has been Made by
Cows since 1886.
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Find a Farmer
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ourfarmvisit.co.nz

Anchor Butter
wants to promote
itself as the oldest
butter brand in the
UK and the fact
that its’ butter is
produced by cows.
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DIY Infographic File
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Anchor Brand
grows to establish
itself in over
70 countries.
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HOW ARE WE CONNECTED TO EACH OTHER?
Henry
Reynolds Farmer/
Entrepreneur 1886.

ag
u

abomasum

New Zealand location: Maungatautari Road, Pukekura, Cambridge
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International location: The ad was filmed in the Czech Republic

1 Ted-ED Video

oesophagus
if the food is
digested enough,
it passes down the
oesophagus to the
stomach. if not, it
is sent back up to be
chewed again.

small
intestine

What’s the connection?
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8 YouTube Videos

bloodstream
this is the transport
system, it takes the
nutrients everywhere
they are needed,
including the udder.

small intestine
this is where nutrients are
removed from the food. the cow’s
body uses the nutrients to fuel her
body and produce milk.

@ Pukekura, Cambridge

Location The ad was filmed in the
Czech Republic

What they do.

An increasingly competitive market had seen the
volume of Anchor butter sales in the UK decline. Our
big idea for Anchor is ‘The Original Butter Company’,
leading to the ‘Made By Cows Since 1886’ campaign
which has reignited affection for the brand and helped
it jump back into growth.
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5 Activity Plans

The International Conversation

£10,000,000

2 the reticulum

this stomach is where
the cud is formed.
small parcels of food
are compacted and
sent back through the
rumen to the mouth
for chewing.

3 the omasum

this stomach is a
filter for the final
stomach. it has lots
of leafy folds like a
book. small particles
go through the folds
but big ones are passed
back to the reticulum.

4 the abomasum

this stomach is the
most like a human
stomach. acid and
enzymes break down
the food and send it
through to the small
intestine.

the reticulum catches objects like nails or wire that
the cow might have swallowed. these objects stay
in the reticulum for the rest of the cow’s life.

The Campaign cost 10 Million Pounds.
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ICT Platforms

#dairyednz

Word
Bank

Key
Concepts

Numerical
Scale
Logistics
Time Zone
Etiquette
Export

Mapping
Scale
Communications
Connections
Innovation
Conversation
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